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In 2026 - our 63rd year - the idea behind GDUSA remains simple and
straightforward, and has not fundamentally changed, since its founding as
Graphic Design USA in 1963. We gather news, ideas, information, trends,
products and services about creative professionals, and present it in a
way that is accessible, useful, inclusive, and helps build and celebrate
the creative community.

We were founded as a printed magazine, and the print edition continues as a robust 6x a
year publication that leads the industry in editorial and advertising pages. At the same time, in
2025, the ways in which readers touch you and you touch them has dramatically
changed. Today GDUSA gives advertisers many ways to send their message and engage our
readers: the printed magazine which continues to grow in size and stature, but it is also a
popular and freshly redesigned website, a lively e-newsletter, a digital
magazine, a competition organizer, a social media generator, and a list renter of our
large print subscriber base and an even larger assembly of e-subscribers. You can see

our many options and opportunities for reaching the design marketplace in the following
pages.
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Publisher, GDUSA
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GDUSA MAGAZINE
DELIVERS THE MOST
EDITORIAL + AD PAGES
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GDUSA magazine remains the robust center of our activities. The print edition features
six lively issues a year, and now delivers more editorial and advertising pages than any
magazine in the field. As we move into our 7th decade of publishing, one fact is crystal
clear. The story of 21st century graphic design is its centrality to commerce and
culture, business and society, media and communications. Our goal in 2026 is to
emphasize the importance of graphic design — and the value of designers — in
everything we see and experience. Each issue is meant to provide a welcoming, trusted
and unifying source of news, information, ideas and recognition for people, projects,
ideas, trends, causes, products and services — all the while helping to build a sense
and strength of shared interests, values and community and underscoring why
graphic design matters.
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GDUSA.COM IS A
POPULAR AND NEWLY
DESIGNED SITE FOR

NEWS AND IDEAS

Our newly designed responsive website has been warmly embraced by the design
community. The new site is entirely re-thought and redesigned to be an ambitious,
engaging and easily navigable news, ideas and information source that complements
the print and digital magazine. With technology that allows us maximum flexibility to
deliver timely content on a daily, even hourly, basis even while integrating the best
of the magazine and enews. With larger and more impactful imagery for a visually
sophisticated audience. With a cleaner look and easier reading experience that
displays across digital devices. With more streamlined ways for readers to engage
and interact.

VISIT WWW.GDUSA.com”™
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GDUSA delivers
information for the
creative community
across multiple
formats and media.

DIGITAL MAGAZINE

GDUSA magazine is available as a vibrant
digital edition readable on desktop, tablet
and mobile devices. This is a popular way
for designers to read the magazine and the
presentation is enhanced with relevant and
lively audio and video features, and live links
to designer resources. These digital formats
are also a wonderful showcase for winners
of our national competitions. Sponsorship
and advertising opportunities, ranging
from PDFs to rich media are available.

LEARN MORE >

May 2025 Newsletter

GDUSA ENEWSLETTERS

Our monthly enewletter, and occasion special enews
reports, deliver hot news, people, projects, trends,
conferences, events, papers, tools and technology.
Newslet-ters are delivered to a minimum of 45,000
GDUSA e-subscribers. Several prominent banner
locations are available.

LEARN MORE >
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SEE A SAMPLE >

EXCLUSIVE EBLASTS

A popular and timely e-channel for new products,
special promotions, and events. Exclusive to you and
your message, presented in your HTML format or in
our enewsletter format, sent out to our

45,000+ e-subscriber base.

45,084

Graphic Designers and related titles at Graphic Design
Firms, Ad Agencies, Corporations, and Institutions. The
list includes subscribers to Graphic Design USA magazine,
GDUSA Enewsletters, and GDUSA Award Winners.

AVERAGE OPEN RATE

28%

Adobe Max Mohawk Paper
Georgetown University Neenah Paper
LogoLounge Northwestern University
Rockport Publishers Robert Half

Red Paper Plane Sappi NA

45 084

Available to marketers for rental for one time use or
multiple uses. Graphic Designers and related titles at
Graphic Design Firms, Ad Agencies, Corporations, and
Institutions. The list includes subscribers to Graphic
Design USA magazine, GDUSA Enewsletters, and
GDUSA Award Winners.

GEOGRAPHIC BREAKDOWN

Northeast . . .................. 30%
Midwest . .. ...... ... .. .. .. ... 23%
South . ... ... . 25%
Mountain . .................... 5%
West Coast . .. ................ 17%
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GDUSA MAGAZINE READERS WORK IN AND ACROSS

MULTIPLE MEDIA
O 2 @ &

96% 91% 52% 37%

WORK IN WORK IN WORK IN WORK IN
PRINT DESIGN WEB/ONLINE PACKAGING/POP TV/FILM/VIDEO
DESIGN

GDUSA READERS HAVE INDUSTRY-LEADING
PURCHASING AND SPECIFYING INFLUENCE

87% 87 %

LICENSE BUY TYPE BUY PRINTING
STOCK VISUALS AND FONTS

BUY DIGITAL SPECIFY PAPERS BUY SOFTWARE
PRINTING

20C

BUY COMPUTERS, SPECIFY SPECIFY
HARDWARE AND RECYCLED DIGITAL
ACCESSORIES PAPERS PAPERS

READ OUR MOST RECENT SURVEYS TO LEARN MORE
ABOUT OUR READER’S PURCHASING PRACTICES

2025 PRINT DESIGN SURVEY >

https://gdusa.com/gdusas-62nd-annual-print-design-survey/



>
O
<<
m
A
—
(2]
m
A
n

GDUSA, in print and online, carries more advertisers than any other in the graphic design
market. Regulars include leading paper companies, stock visual providers, commercial
printers, computers and hardware, type and software companies, schools and associations,

events and conferences, prepress and production houses. As you will see from the recent

ad roster, print and online and eblast advertisers are in great company.

Adobe Drexel University Type Directors Club

Academy of Art USC Roski University of Southern Mississippi
Art Directors Club University of Southern Miss Syracuse School of Design
Artisan Mohawk Type Directors Club

Auburn CADC Neenah SCAD

Billerud Newhouse School Sessions College

Domtar Northwestern University Shutterstock

Kallima One Club Bowling Green State U

Robert Half Talent Solutions  Sappi Fedrigoni

Sylvamo Red Paper Plane Paper Specs
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SPECIFICATIONS

PRINTED PAGES

FULL PAGE BLEED

Trim Size: 8 1/8" wide x 10 7/8" high

Please set up your document size to 8 1/8” x 10 7/8”
and add an additional 1/8" on all sides for bleed

TWO PAGE SPREAD

Trim Size: 16 1/4" wide x 10 7/8" high

Please set up your document as 2 separate pages.
Each page should be 8 1/8" wide x 10 7/8" high
with an additional 1/8" on all sides for bleed

DO NOT ALLOW FOR THE GUTTER

1/2 PAGE HORIZONTAL
7" wide x 5" high

1/2 PAGE VERTICAL

3 3/8" wide x 10" high

1/3 PAGE VERTICAL
2 1/4" wide x 10" high

1/4 PAGE
3 1/2" wide x 4 5/8" high

ACCEPTABLE FILE FORMAT
High Resolution Acrobat PDF

SHIP MATERIALS TO:
Graphic Design USA

594 Dean Street, Office 22
Brooklyn NY 11238
Attention: Gordon Kaye

EMAIL MATERIALS TO:
Gordon Kaye at gkaye@gdusa.com

INSERTS

SINGLE LEAF/TWO PAGE INSERT

Trim: 8 1/8" wide x 107/8" high

Ship page untrimmed at: 8 3/8" widex 11 1/8" high
(trim + 1/8" all around)

QUANTITY: 22,000
SHIP INSERTS TO:
Intellicor

3575 Hempland Rd
Lancaster, PA 17601
Attention: Tia Bradley/tbradley@intellicor.com

PLEASE IDENTIFY ALL CARTONS WITH
THE ISSUE DATE AND QUANTITY

NATIONAL RATES

PRINTED PAGES Ix 6x

FULL PAGE 5800 5400
TWO PAGE SPREAD 9400 9000
HALF PAGE 3200 3000
QUARTER PAGE 1700 1500
INSERTS 1x 6x

TWO PAGE INSERT 7200 6800

FOUR PAGE INSERT 10800 10400

EARNED FREQUENCY
Commonly owned or affiliated companies

can combine ad placements to earn
higher frequency.

COMMISSIONS AND CASH DISCOUNTS
15% to recognized advertising agencies
on space, color, position. 2% net,

10 days. After 30 days a late payment
charge of 1% per month on gross will be
applied to past due accounts. No agency
commission allowed after 90 days.
COVERS / POSITIONS / SPONSORSHIPS
Non-cancellable.

Premiums are ISFC 15%, ISBC 10%,
Back Cover 30%.

All other contracted Special Positions 10%.



LEADERBOARD LEADERBOARD

TOWER

STANDARD
RECTANGLE

STANDARD
RECTANGLE

STANDARD
RECTANGLE

RecTavGLs EXCLUSIVE BLOG SPONSORSHIP

PER MONTH | 10,000 IMPRESSIONS
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STANDARD
RECTANGLE

LEADERBOARD
728 x 90 pixels + 120 x 600 pixels | $1,200

CENTERBOARD

STANDARD
RECTANGLE

LEADERBOARD + TOWER
728 x 90 pixels + 120 x 600 pixels | $1,600

LEADERBOARD + STANDARD RECTANGLE
WEBSITE BANNERS 728 x 90 pixels + 120 x 600 pixels | $1,400

PER MONTH | ROS | 100,000 IMPRESSIONS

LEADERBOARD
728 x 90 pixels | $1,800

STANDARD RECTANGLE
300 x 250 pixels | $1,400

ACCEPTABLE FILE FORMATS

Please keep file size under 75k
Animated GIF (preferred), JPG and PNG

SWF Flash files are acceptable for the website only.
CENTERBOARD

728 x 90 pixels | $1,400 Flash files are NOT acceptable for
enewsletter banners.

Email digital materials to Scott Szczypiorski at

ALL DIGITAL RATES QUOTED ARE NET scott@hoffcomm.com




Northwestern | PROFESSIONAL STUDIES

INFORMATION DESIGN

AND STRATEGY
LEADERBOARD ONLINE MASTER’S PROGRAM

Learn at the intersection of data,
design, and technology.

Prepare for a range of dynamic communication roles in Northwestern University's
online master’s program in Information Design and Strategy.

« Learn to translate data and information into meaningful visual forms,
narratives, and interfaces.

« Build the in-demand skills, such as UX, Ul, and HCI, needed to drive user
interactions.

« Choose from specializations in content strategy, UX/UI, communication with
data, and learning design

« Learn from and network with a faculty of leading industry experts as you eamn
your Northwestern University master’s degree entirely online.

STACKABLE CERTIFICATES

A fast path to advanced skills and credentials

Some information design and strategy students elect to begin their studies by
completing four-course graduate certificates. This option allows students to build
specific skills that align with their career goals, earn a recognized graduate-level
credential from Northwestern, and earn credit that can be applied to the MS in
Information Design and Strategy degree. Certificates are offered in Content
Strategy, Communication with Data, Learning Design, and Sports Communication.
Find out more from an enroliment adviser today!

LEARN MORE

CUSTOM/EXCLUSIVE HTML EBLASTS

ANY TIME | DELIVERED TO 45,000 | $4,500
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STANDARD
RECTANGLE ACCEPTABLE FILE FORMATS

Please keep file size under 75k
Animated GIF (preferred), JPG and PNG

SWF Flash files are acceptable for the website only.
ENEWSLETTER BANNERS Flash files are NOT acceptable for enewsletter banners.

Email digital materials to Gordon Kaye at
gkaye@gdusa.com

PER MONTH | DELIVERED TO 45,000+
OPEN RATE 25-30%

LEADERBOARD
728 x 90 pixels | $1,400

STANDARD RECTANGLE PODCAST

300 x 2501 $1,200

GDUSA editors talk to creative
and thought leaders in a popular

-lI'II“Nhl--n.ll-|||1-m--m|h||lltl
GDUSA

SOCIAL MEDIA

monthly podcast. We accept

advertising or sponsorship
GDUSA HAS STRONG FOLLOWINGS ON FACEBOOK,

TWITTER, LINKEDIN, AND INSTAGRAM.
Social media access can be purchased standalone OR

of individual podcasts OR

BOUT GRAPHIC DESIGA

6 or 12 part series. Please call

. . . for details and rates.
leveraged with ads and marketing on our magazine,

website or enewsletters. Please call for details and rates. LEARN MORE >
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WEBSITE

BLOG

PODCAST
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WeightWatchers Identity FIG Flips To Major Rebrand As
phasizes Health Mission In GLP- ‘World Gymnastics 2

E-NEWSLETTERS

EXCLUSIVE EBLASTS

SOCIAL MEDIA
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WWW.GDUSA.COM

GRAPHIC DESIGN USA
594 DEAN STREET | SUITE 22 | BROOKLYN NY 11238

FOR ADVERTISING INFORMATION CONTACT
Ron Andriani at randriani@gdusa.com or 201.669.9884

Gordon Kaye at gkaye@gdusa.com





